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overrated. Most of the books, movies,

videos, etc., are variations of products

already in existence. | remember
reading some years ago how Batman was
inspired by the swashbuckling hero - Zorro.
Could the same model be used again in the
21st Century?

bells? She was the energetic creator of the
“Stop The Insanity” weight loss program.
Her program, if | recall correctly, focused on
people who had lost and then regained
hundreds of pounds through a
variety of

Learn How to create
a “unique” slant!

Sure. Why not? It's the same
skeleton with different meat packed

diets. She was very
on.

successful with her
program, too! More
recently, the Dr. Atkins diet has
taken the American market by storm.

A few weeks ago | was in a
Barnes and Noble bookstore
reading a few books on
writing and publishing fiction.
There were books on how to
create characters, creating
plots, creating plot twists,
etc.

Each of these products has a different
A, twist or a different focus.

How is it that certain topics can be
recycled over and over again with newfound
success? The reason is simple. These are
products that focus upon issues that are
central to basic human needs and desires.

With different “window
dressing,” a old product
can obtain new life.

People desire to look fit and attractive.
. ) Even the laziest of people have this desire!
known this truth for years. There’s no If you can teach someone an easy way to

réason fo start fr.om ground zero” when do something they otherwise perceive to be
there aI_ready exists a number of difficult... you can make a fortune!
foundations to build upon.

Successful info-product creators have
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and reused successfully for many years. LONGER : -
People will always be interested in looking The JW Galiano
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A Unique Slant... continued from page 1

and death. Think about how many products
have been developed that deal with this
area. Is there room for another product in
this area? There sure is!

If this is your area of interest, the key to
your success is finding a UNIQUE SLANT
to older information. Also, when | say
“UNIQUE,” it doesn’t have to be a slant
which has never been used before. It can
simply be a slant which hasn’t been used
for a PERIOD OF TIME.

It may be hard to believe, but some of the
world’s most creative minds are actually
some of the world’s most talented
“recyclers.”

WHAT ARE PEOPLE LOOKING FOR?

In the nutshell, people are looking for EASY
ways to accomplish DIFFICULT things. It
sounds kind of funny doesn’t it? Nothing
turns people off quicker than the thought of
HARD WORK.

Losing weight for most people isn’'t easy.
For others... keeping it off is the difficult
part. If you know the principles that enable
you to do either successfully, you can gain
quite a following by self-publishing your
information.

Remember, people are looking for EASY
WAYS of ACCOMPLISHING DIFFICULT
THINGS.

With that in mind, consider this; most things
worth accomplishing in your lifetime
AREN'T EASY!

WEALTH THROUGH REAL ESTATE

During the 1970’s and 1980’s, many Real
Estate Guru’s made fortunes selling
courses that taught (or supposedly taught)
people how to make money buying and
selling real estate.

Recently, a friend of mine attended a

“bootcamp” seminar for the low, low price of
only $1,500! Was the information good?
Well, that depends on your definition of
“good.” There was a lot of it. I'll say that
much. Was the information available from
other sources at a cheaper price?

Yes. The point is, my friend would have
had to invest the time and effort to find it.
To him, it was worth paying $1,500 to get
the information in a two day seminar.

Buying and selling real estate isn’'t as easy
as it used to be. Laws have changed and
the process isn't as “streamlined” as it was
years ago.

Of course, if someone discovers easier
ways to work around today’s laws... they
could create a best-selling, real estate
course in the 21st century.

Making money in real estate takes both
time and energy. Imagine doing so with a
minimal amount of time and energy?

ARE YOU GOOD AT DOING SOMETHING
OTHERS FIND DIFFICULT?

Hey, now there’s a concept for you! What
are you good at that other people find
difficult.

In my line of work as a graphic artist, | was
good at making things “look good.” I still
am. At least -- | hope I still am! Anyway,
my goal was to be successful in the
information business (booklets specifically)
in a different way.

| knew I could put a new slant on the
information business. So | did. The rest is
history. Is it easy? Honestly, | would say
yes and no. Anytime you deal with people
there are going to be challenges.

SAYING IT BETTER THAN THE REST
During my infoproduct purchasing sprees, |

often found myself thinking, “I could have
Continued on page 3



A Unigue Slant... continued from page 2

made the product 100 times better than the
original author.”

Have you ever felt that way? If you believe
you could improve a product that already
exists... go ahead and DO IT. You may very
well be right!

THE FOUNDATION OF THE INFO-
BUSINESS; ONE LAYER UPON
ANOTHER

Being successful in this, like any other
business, requires a commitment. Sooner
or later... you have to decide what kind of
business model you're going to pattern your
publishing business after.

A few years ago | spoke with mail order
king - Melvin Powers. | asked him what
type of information he’d publish in the 21st
century if he were a new publisher just
starting out.

His answer surprised me a little. | figured
he’d publish a “How-To,” self-publishing
book or something along those lines.
Instead, his answer was “self-help” books.

Melvin went on to say that self-help books
have been selling well since the 1800’s.
Even in times of recessions and
depressions... self-help book have sold
well.

Isn’'t that something?

Well, it goes without saying... if you've
never published a book, booklet or manual
before, it's a little difficult making a
believable case that you're capable of
teaching others how to do it successfully.

Realize this; you're going to make some
mistakes. There’s no single person on this
earth who can have all the angles covered.
Some of your products may flop like
undercooked pancakes. That's the way it
goes sometimes.

Several of mine did in the past. My sales
literature was lousy and the product lived

up to the level of the sales literature. It was
lousy too! I tried my hand at the information
business as a 19 year old. And boy did |
flop big time.

As a 16 year old, | tried submitting a short
story to Issac Asimov’s science fiction
magazine. Again, another flop!

| even tried creating a product for a church
organization as a 24 year old. And once
again... another flop! | knew | enjoyed
writing and publishing. In fact, | wrote a 16-
page story as a third-grader!

You see, I've always been attracted to the
publishing business. Success, however,
didn’t come overnight.

When | turned 30, things began clicking for
me. If you enjoy the publishing business,
but have yet to make money... stay with it.
Don't be discouraged. You're still in the
learning process.

At 33, things began taking shape in my
thinking. That's how the process works
sometimes. Now, just about everything |
write sells pretty well.

I’'m currently working on a new booklet
entitled, “CAR REPAIR NIGHTMARES:
HOW TO AVOID EXPENSIVE CAR
REPAIRS WITH SIMPLE, REGULAR
MAINTENANCE.”

This booklet has been sold before it was
created. Car dealerships in my area will be
using the booklet to help increase sales in
the service departments.

It's a simple idea, and it's put money in my
pocket before the first letter was ever typed.
| sold the idea first... before actually
creating the product.

There’s no perfect time to start. You just
have to get the ball rolling. Sit down and
type out a few ideas. Do a little research.
The sooner you begin, the closer you'll be
to accomplishing your goal. Believe me,
there’s no time like NOW to get started! m



The Jim Galiano Interview

By Anthony Saporito

When | finally caught up with Jim Galiano, | did so at his home office in Bradenton, FL - just a few miles
from the tranquil Gulf of Mexico. It was in this relaxed atmosphere that | spoke with insightful president
of Gulf Coast Publishing about the future of e-publishing and online marketing in the 21st Century

ANTHONY SAPORITO: Thanks for taking a few moments for this quick interview, Jim. Do you feel
there are legitimate opportunities for online publishing profits for the “ordinary person” in the early 21st
century?

JIM GALIANO: Well, | really don't think people who have a dream of self-publishing are exactly
“ordinary” people. They're cut from a different grain. As long as they avoid the “sheep mentality,” they
have the potential to accomplish much more than the average person who is content with 9 to 5.

AS: The “sheep mentality?”

JG: Yes, the “sheep mentality.” People have allowed themselves to believe that they have an exact
path that someone else has mapped out in order to succeed. This, of course, is ridiculous. You see
this with a lot of membership sites. Many people rely too much on the advice of others. It may seem
easier to make money doing things exactly the same way someone else has... but it's not.

AS: So you're an advocate of creativity. What would be your advice to someone just starting out in the
world of online publishing?

JG: First, find a subject you're genuinely passionate about. That’'s where your best work will come
from. Whatever the subject matter happens to be, you can be sure that there are others just as
passionate about it as you are. For instance, when people go to the book store, they usually spend
most of their time in one or two areas. It's easier to reach people who think just like you do. It's easier
to get them to agree with you. It's easier to get them to enjoy the material you create. It's also easier to
discover what they're looking for. If you're a leader, you can create the kind of products that you -
yourself would like to read before someone else does.

AS: Would you recommend starting out as a “paper-publisher” first, an “e-publisher... or both?”

JG: That depends on the individual. If money is really tight and you can’t afford the equipment, you
can start off as an e-publisher. With the growing trend in e-publishing, though, paper publishing helps
solidify your position as a legitimate business in the minds of potential customers. There are so many
s0-s0 products being sold on the Web, it's more challenging than ever to establish yourself as a
legitimate online presence.

AS: Of all the online authors you're aware of, who have some of the best information available today -
not including Jimmy Krug.

JG: Well, Anthony Blake always seems to have good information. Like Jimmy Krug, he gives away
more information for free than you'll get from many of the products you'll purchase. He seems like a
really nice guy, too. Ken Silver has good products too. My wife has read both of his ebooks. Alan “The
Marketing Warriors” is pretty good. Terry Dean is very good as well. That's about all that come to mind
right now.

AS: You'd probably do very well creating and selling your own products for the online market. Any
plans of doing this?

JG: Maybe. For now, | enjoy working with and helping Jimmy Krug. I've met a lot of nice people and

enjoy the discussion board very much. Right now I’'m concentrating on keep my corporate accounts
happy. Our company is growing by leaps and bounds and I'm happy to be a part of it. |
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